THE DRIFFIELD PLAN 2008-2016
Midterm Review
(Updated April 2013)
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Our aim:
To secure the future prosperity of Driffield and the
surrounding area by ensuring that Driffield is a great
place to live, work, visit and invest in
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1.

Introduction

1.1
Background to Driffield Renaissance and the Renaissance Plan
Driffield Renaissance Plan is a long-term plan for Driffield and the core strategy of the
Driffield Partnership. The plan aims to put the “great” back into Great Driffield and to deliver
a great future for the town. Some of the objectives are challenging and will take
determination and cooperation to achieve. Others are more modest and can be achieved
through community action.
Driffield Partnership aims to inspire the ambition to reach the goals by bringing local people
to work side by side with East Riding of Yorkshire Council, town and parish councils and
local businesses. Together we can deliver a great future for Driffield and the surrounding
area.
Driffield Partnership brings together representatives from the public, private, voluntary and
community sectors to work together to support the future prosperity of Driffield and its
rural hinterlands.

The Partnership was set up in the late
1990s to provide a forum for local
organisations and groups to address
issues affecting the town. Since then
Driffield has benefited from a number of
funding streams including Single
Regeneration Budget (SRB) and the
Community Infrastructure (CI)
programme. This has enabled the
Partnership to contribute towards the
development and delivery of:

Figure 1.2 – A view of Middle Street North,

•
•
•
•

Driffield Rugby Club
Driffield Showground
Driffield Business centre
Football ground & play facilities

The partnership sub-groups continue to work towards enhancing the economic, cultural,
environmental and social fabric of the town through the development and delivery of
projects that link together a variety of organisations, businesses, schools and groups from
across the town and surrounding area. Examples of projects delivered to date include:
•
•
•
•
•
•

Driffield based events and festivals
Driffield Thursdays retail support project
Driffield Town Trail
Mortimer Centenary project
Station Gardens
Great Driffield Flood Centenary celebration
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The Partnership continues to be supported by East Riding of Yorkshire Council by funding a
Renaissance Coordinator appointed at the end of 2006, through Regeneration & Funding
Team. East Riding of Yorkshire Council is committed to help the town build on the work
carried out to date, build strong partnerships and deliver a long term plan for the area.

Driffield Renaissance Plan is based upon evidence and information collated in the Driffield
Base-Line Assessment, local and regional strategies and local priorities identified through
community and stakeholder consultation.
The area covered by the Driffield Renaissance Plan is the town of Great Driffield and its rural
hinterland.

•

Driffield is a market town located
in the East Riding of Yorkshire, as
shown below in Figure 1.1.

•

The town’s origins can be traced as
far back as the Doomsday Book of
1086, which records Driffield as a
Royal Manor.

•

Today the town has a population of
approximately 15,000 people and
services a large rural hinterland for
education, social and commercial
activities. Situated on the edge of
the Yorkshire Wolds, the town is
known as the “Capital of the
Wolds”.

•

Figure 1.1 – Location map for Driffield
Driffield still has a strong tradition
as the local service centre for the
town and its rural hinterland providing a focus shopping, education, health leisure and
employment.

New challenges for Driffield are emerging in the form of major retail development,
competition from larger urban centres and the internet. Changing employment partners and
potential development of the Alamain Barracks at Kellythorpe will also affect Driffield’s
future.
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The Current Structure of Driffield Renaissance Partnership :
Environment Group

Bridlington &
Driffield Community
Partnership

Driffield Town
Council

East Riding
Partnerships
Network

Driffield Partnership Board

LSP

STRATEGIC OVERVIEW

Town
Centre
Group

Culture &

Driffield

Heritage

Canal
Partnership

1.2
Status of the Driffield Renaissance Plan and its strategic fit
This document is influenced and supports a number of Strategies including the following
strategies:
1.2.1 East Riding of Yorkshire Local Plan
A revised Local Development Framework (LDF) is currently being developed by East Riding
of Yorkshire Council in consultation with a wide range of partners. It comprises of a
portfolio of statutory documents that will become the new planning guidance. Land
allocations will be set out in the documents including which sites will be released for housing
and industry.
Town plans are not currently part of the LDF portfolio of documents, however they will
influence planning and the development of the LDF core strategy and supplementary
documents.
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1.2.2 Our East Riding: The East Riding Community Plan 2006-2016
The Community Plan is a strategic plan involving organizations working across the East Riding
on service delivery and capital development. The Driffield Renaissance Plan links to the
‘Sustainable Communities and Transport’ priority for a stronger local economy and improved
transport accessibility.

1.2.3 East Riding Economic Development Strategy
This Strategy sets out a long-term vision and strategic framework, as well as providing an
overview of the activities the Local Strategic Partnership will seek to promote between 2012
and 2016 to support sustainable economic development across the East Riding and its
functional economic areas. Key references to Driffield within the document include:
KSA 7 – Develop and deliver urban and rural renaissance programmes
based on
complementary, long-term strategies that collectively enhance
opportunities for
residents and the area’s competitiveness as a business and visitor
destination
With renaissance strategies and plans in place for East Riding’s major towns, including
Driffield, the main challenge has been to maintain investment in the urban realm,
businesses and visitor promotion, without the assistance of the previous prime source
of external funding from Yorkshire Forward.
Priority 6: Make towns attractive business and visitor hubs
Category 3 areas: the remaining market towns make up two distinct groups, the
Wolds Market Towns triangle of Driffield, Market Weighton and Pocklington and
towns along the M62/A63 corridor – Hedon, Brough, Howden and Snaith. Within
these groupings, each has different needs and opportunities, but there are some key
elements, such as exploiting the area’s tourism potential, business support and
centres for key service provision etc.
Action: Support a partnership approach to progressing strategically important sites
which can enhance the offer and vitality of East Riding towns
Milestone: Continue to encourage development to come forward in Driffield
Outcome: Proposed site developments are integrated into town centres in order to
enhance their existing offer
Action: Deliver localised partnership approaches to developing town centre
resilience in line with Portas Pilot recommendations
Milestones: Individual Renaissance Partnerships produce ‘Portas Plans’ by December
2013 Town Centre ‘Town Teams’ developed to take these plans forward
Outcome: Town Centres are able to remain viable in the long term
Action: Deliver town centre urban realm improvements to create high quality
locations for investment
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Milestone: Reduce the amount of eyesore properties in Driffield, including
development of short term projects which can improve the appearance of these
properties / sites by December 2013

1.3
The Driffield Baseline Assessment-Key findings
A base line assessment of Driffield was carried out in order to inform the Driffield
Renaissance Plan.
The most up to date figures available at the time this document was written were from the
ONS
The key findings are:
•

•

•

•

•
•
•
•

•

•
•

Driffield is a market town with a population of approximately 15,068 (ONS 2010)
with a majority white population and an older age distribution compared to the rest
of East Riding of Yorkshire and comparable market towns. This has implications on
the demand for services. Appendix 1.
The town is situated on the edge of the Yorkshire Wolds in rural East Riding of
Yorkshire. It still retains the role of a traditional market town and acts as a service
centre for employment, shopping, leisure, health and cultural activities for its own
population and that of a large rural hinterland.
Driffield’s location close to the Yorkshire Wolds means that there is potential to
develop further the visitor economy. This is in-line with Visit Hull and East
Yorkshire’s aim "increase visitor spend in the East Riding."
The regional significance of the restoration of the Driffield Navigation is recognised
in the Riverhead Concept Statement and forms an integral part of the renaissance
plan.
Driffield Showground is a regionally significant asset for the economy of the town.
Examination of the socio-economic data indicates that Driffield has more affluent
groups situated on the edge of the town and in the rural hinterland.
House prices in Driffield compare favourably to the rest of East Riding of Yorkshire
with a higher percentage of lower cost homes.
Qualifications and skills among the general population of Driffield are low compared
to other areas. This is not a reflection on school standards which are high. The low
skill and qualifications are in-turn reflected in the nature of employment, which is
lower, paid and lower skilled compared to the rest of East Riding and comparable
towns.
Driffield town centre is currently relatively vibrant with a strong independent retail
sector although there are pressures from proposed supermarket developments and
changes in shopping habits. These present challenges to the sustainability of the highstreet.
Activities for young people continue to be an area of concern.
Quality of life in Driffield and the rural hinterland is high and people are generally in
good health compared to other areas. Air quality is good and Driffield is not
considered to be congested. There is potential to improve and promote access to
the natural environment.

See APPENDIX 2
Community and stakeholder consultation 2008-Key findings
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2.

Developing a vision for Driffield

2.1

Significant features of Driffield

North End Park and
Memorial Gardens
Leisure centre

All Saints Church

Market Place

Driffield School and
Block Theatre

Community Centre

Cattle Market
(Driff 9 development site)
Train Station and bus
Station

Kings Mill and
Millennium Green

Riverhead & beginning of
Driffield Navigation
Town Council offices
Driffield Business and
training centre

Main retail zone

Show ground
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3.

Strategic Framework

Driffield Partnership will develop and deliver a range of actions and initiatives to address the
challenges facing the town and its surrounding area that will meet the aim of ensuring the town
centre remains vibrant and viable.
Driffield Partnership has developed a series of objectives that will help to deliver the aim and
address the issues highlighted in the base line assessment and consultations. Objectives have been
set for reach of the priority areas highlighted in the plan.
See Appendix 3 for full comprehensive list of objectives.
Appendix 4 contains a full list of objectives following the Mid-term Review 2012/13

3.1.

Area 1 Driffield Town Centre – the heart of the town

3.1.1 Introduction
Market Place and Middle Street South form a central spine running north-south down the centre of
Driffield and act as the physical and cultural heart of the town.

Viking Centre
development site

P

P

P

Cattle market
development site
(Driff 9)

Town council offices

Bus station
Tesco development
site

P
Train station

Most of the town’s retail and leisure businesses are situated in or close to the area. The town
centre is busy with a valued independent retail sector. Retail analysis indicates that Driffield has
good vibrancy and few vacant premises compared to other similar towns.
On Thursdays Market Place is closed to traffic for a street market. The management of the market
is controlled by the town council who report good interest from traders. Counts in the town
centre indicate higher footfall on market days and permanent traders’ consultation report noted or
a positive impact on trade from the market.
10

Currently there are three major retail-planning applications under consideration for sites on the
edge of the retail area. These have been approved by East Riding of Yorkshire Council and are
awaiting Secretary of State Approval and legal agreements to be finalised
The Driffield Partnership wants to ensure that the town centre remains a vibrant place where
people want to shop, do business, visit and spend their leisure time.
3.1.2 Objectives for Area 1-Town Centre
Develop a coordinated approach to support the high-street though a targeted and
deliverable
Town centre action plan
Add vitality and viability to the town centre by supporting town centre businesses in
marketing, training and networking opportunities.
Support the continued development of the street market, specialist markets and farmers
market.
Improve satisfaction with the town centre environment by improving the quality of the
public realm, encouraging further improvements to shop fronts, tackling eyesore/derelict
sites and coordinating urban design.
Encourage the evening economy by promoting a greater range of activities.
Support the development of sustainable transport initiatives and promote walking and
cycling.
Improve the visitor experience by continuing to enhance the gateways to the town and
improving visitor information.
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3.1.3 PROGRESS AGAINST ORIGINAL 2008 OBJECTIVES
OBJECTIVE
Develop a coordinated
approach to town centre
improvements though a
targeted town centre plan

2012 PROGRESS TO DATE
• The partnership has brought together representative from
Driffield & District business club and the high-street to
work together collaboratively on a number of projects
and initiatives to improve the town centre. Including;
Driffield Thursday’s and the design and publication of
Driffield Marketing Artwork.
• Shopping guide produced.
• Driffield Water Forlorns project completed.
• Urban design study completed.
•

•

Improve the satisfaction with
the town centre environment
by improving the quality of the
public realm, encouraging
improvements to shop fronts
and coordinating urban design

•

•
•

Add vitally and viability to the
town centre by supporting the
town centre business in
marketing, training and
networking opportunities.

•

•

•

Improve the evening economy
by encouraging a greater mix
of evening activates to
promote a diverse range

•

•

Through collaborative working with Driffield Town
council, the Partnership has commissioned a retail expert
to produce a town centre action plan that will enable the
group to prioritise projects and unlock large amounts of
local funding.
The partnership has engaged with local businesses and
young people on the development of a number of local
events and festivals that have brought about significant
benefits to the town.
The partnership works closely with East Riding of
Yorkshire Council to ensure that public realm
improvements are of high quality and complement existing
town centre furniture and features.
Driffield Lanes project developed and implemented.
Driffield Riverhead Concept Statement was produced to
inform and advised future developments at Riverhead.
This is issued to all potential developers for the area south
of the town to ensure maximum gain for the area.
The partnership has orchestrated the development of
Driffield specific marketing artwork that is used effectively
by businesses and organisations throughout the town
demonstrating a united marketing tool.
The partnership acts as a catalyst for promoting training
and development opportunities to local businesses and
organisations. For example, training that develops staff to
ensure they are suitably qualified to deal with queries and
enquiries have helped to raise customer satisfaction
amongst visitors to the town.
Hosting networking events for local businesses to interact
and support and promote each other throughout the
region and nationally is seen as an important role for
business sustainability.
Community Street Audits-improved quality of pavements,
reduced trip hazards, reduced litter enhanced street
lighting and feeling of safety using the town on an evening.
Use of town centre on an evening has increased, increased
- 12 -

costumers, increased footfall
and increased the sense of
safety

•

•

•
Increase sustainable transport
links through improved
signage and public transport,
walking and cycling provision

•

•
•

Improve visitor experience by
improving visitor information
and town centre signage.

•
•

•
•

cultural events that take place n and around the town on
an evening
Dusting Down Driffield initiative has worked with pubs
and other businesses to clean up grot-spots, removing
litter and installing cigarette bins outside pubs.
Through enhanced calendar of events, festivals encouraged
local businesses to open late/ put on special offers to
attract customers on an evening.
Worked with Driffield Showground to promote the town
to people attending events at the Showground.
Encouraging stronger links.
Worked closely with Visit Hull & East Yorkshire to
produce and publicise new walking and cycling routes
through Driffield and the Wolds.
Worked with Network Rail and Northern Rail to ensure
Driffield is publicised as a destination to visitors.
Developed a Driffield Town Trail that continues to be
successful.
Pedestrian signage project implemented.
Town visitor information has been significantly enhanced
through a number of partnership projects including;
Driffield Town Trail and Driffield Community Street
Audit. News town centre signage has helped to increase
the flow of traffic, directing visitors easily to locations in
and around the town centre.
Numerous VHEY leaflets are now available, specifically
encouraging walking and cycling in and around Driffield.
Wolds branding has helped to provide a uniformed
approach to marketing regionally and nationally.
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3.1.4 REVISED OBJECTIVES NOVEMBER 2012

Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years

Long = 3+ years

Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

Town Centre
Area

Develop a coordinated approach to support the
high-street though a targeted and deliverable
town centre action plan
Add vitality and viability to the town centre by
supporting town centre businesses through
delivery of a Town Centre Action Plan.

Develop a Town Centre
Action Plan (2-5 year)

Short

•

Renaissance Partnership
Town Centre Group

Deliver the Town Centre
Action Plan

Short/
Medium

•

Renaissance Partnership
Town Centre Group

Town Centre
Area

Support the continued development of markets.

Deliver through the Town
Centre Action Plan

Short/
Medium

•

Town Centre
Area

Improve satisfaction with the town centre
environment by improving the quality of the
public realm, encouraging further improvements
to shop fronts, tackling eyesore/derelict sites
and coordinating urban design.

Develop & Deliver the
Eyesore/Derelict sites
Action Plan

Short/
Medium

Renaissance Partnership
Town Centre Group
Driffield Town Council
Renaissance Partnership
Town Centre Group

Support the development & diversification of
the evening economy.

Deliver the Town Centre
Action Plan

Town Centre
Area

Town Centre
Area

14

TIMESCALE
FOR
DELIVERY
WHEN?

Medium

LEAD PARTNER/
GROUP
WHO?

•
•

•

Driffield Town Council

•

Renaissance Partnership
Town Centre Group

Town Centre
Area

Improve the visitor experience by improving
visitor information and orientation by improving
town centre signage.

Deliver through the Town
Centre Action Plan

Short/
Medium

•
•
Develop a visitor hub
based at EYMS depot

Town Centre
Area

Town Centre
Area

Support the development of sustainable
transport initiatives and promote walking and
cycling.

•

Review Town Trail
Achieve Walkers are
Welcome status
Maximise on opportunities

Improve the physical environment of the area by Deliver the Eyesore Audit
working with land/property owners to improve Action Plan
eyesore/derelict sites and promote the
Riverhead Concept Statement.
Promote the Riverhead
Concept Statement and
ensure it is used to
influence development

- 15 -

Medium
Medium

•
•
•
•
•
•

Short/
Medium

Long

•
•
•
•

Renaissance Partnership
Board
Town Centre Group
Culture & Information
Group
Driffield Canal Partnership
Driffield Access Group
EYMS
Renaissance Partnership
Board
Town Centre Group
Culture & Information
Group
Canal Partnership
Renaissance Partnership
Town Centre Group
Driffield Town Council
Driffield Canal Partnership

3.2 Area 2– South of the town centre

3.2.1 Introduction
The area to the south of the town centre forms a link between the town centre and the major
regional attraction of Driffield showground and Riverhead, the start of the Driffield Navigation.
The Driffield Navigation Trust has plans to restore the Navigation and allow boats to navigate the
full length of the water way. The Driffield Agricultural Society has major plans to improve facilities
at the show ground including building a substantial exhibition building and new toilets and shower
blocks. Both schemes aim to increase visitor numbers and bring economic benefit to the area.
The area also acts as a gateway to the town centre providing visitors with their first impression of
Driffield.

Link with town
Centre

Bus Station
Train station

Sugar Mills site

Link to Show
ground
And
Kellythorpe

Depot site

Riverhead

Link with
employment
areas

Business Centre

Several developments have been proposed for the area including improving Riverhead’s visitor
appeal and redevelopment of under used or derelict land.
In order to maximise the potential of this area and ensure that Driffield’s economy benefits from
developments the Driffield Partnership wishes to see a co-ordinated approach where
environmental and social aspects are considered.
The base line assessment and consultation identified the following issues:
• Poor environment around the train station
• Potential development of Riverhead as a leisure and tourist destination
• Signage between town centre and the area
• Promotion of the transport links and walking and cycling provision
• Ensuring that Driffield and the area benefit from showground and vice versa
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The Driffield Partnership will promote physical and commercial links from the area south of the
town centre and the rest of the town. The framework below outlines measures to be taken.
3.2.2 Objectives for the Area to the south of the town centre
Improve the physical environment of the area by working with land/property owners to
improve eyesore/derelict sites and promote the Riverhead Concept Statement.
Support the Driffield Canal Partnership to maximise the potential of the Navigation.
Support the development of the Showground and increase the economic impact on the
town by improving the links between the Showground and the town centre businesses.
Develop further the links with Network and Northern Rail to encourage visitors to the
town and surrounding area.
Encourage better links between businesses in this area of the town centre

3.2.3 PROGRESS AGAINST ORIGINAL 2008 OBJECTIVES
OBJECTIVE
Ensure a coordinated
approach is taken to
developments in this area by
creating a master plan

2012 PROGRESS
• Riverhead Concept Statement completed.

Improve physical environment
of the area by tackling areas of
poor quality

•

•

•

•

Promote links from the town
centre to transport links and
visitor facilities through
improved signage and facilities.

•

The Station Gardens Phase 1 complete. The project has
created a cleaner, nicer environment that is now used by
residents and visitors as a lunch spot and social area. The
project gained a commendation in the Action for Market
Town Regional Awards 2011.
Phase II – In conjunction with the Driffield Partnership,
Network Rail has invested in new fencing and tidied up
the area generally.
The Riverhead Concept Statement was developed to help
direct and influence developments within the Riverhead
area. Acting as a guide to potential new investors and
developers, it provides a framework for public realm and
has been endorsed by East riding of Yorkshire Councils
planning department as a credible document.
Driffield Renaissance continues to support the
amalgamation of the Driffield Canal Partnership through
acting as secretariat. Thus far the group has established
aims and objectives to produce an action plan for the long
term development of the Riverhead and Canal.
Through the development of community street audits,
new town centre signage has been installed throughout
the town to direct visitors to points of interest and to
direct traffic. The signage is in keeping with the public
realm of the area, achieved through collaborative working
with East Riding of Yorkshire Council and Driffield Town
Council.
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•

Increase the economic impact
of the Showground and
Navigations assets and
employments areas

•

•

Through partnership working with East Riding of
Yorkshire Council and Visit Hull and East Yorkshire, the
town has benefited from new and improved cycling and
walking links which have been subsequently publicised
through new leaflets and guides alongside the local town
guide.
Driffield Partnership has worked with the Showground on
a number of local initiatives that have helped to raise the
profile of the Showground and its aspirational plans for
development. Through a strong working relationship with
CSV East Riding, the Partnership brought a group of young
volunteers to the Driffield Show in 2010 to run a public
consultation event on the new development proposals.
This provided a great opportunity for the Showground to
develop an evidence base of consultation on the plans
whilst creating a rewarding experience for the young
people.
The partnership continues to work alongside the
Showground to develop joint marketing materials to
promote the town. The showground utilised the Driffield
Marketing artwork on its banners for the 2010 and 2011
Driffield Show’s. These banners have been used for other
local events and remain available to loan out for
forthcoming events and festivals in and around the town.
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3.2.4 REVISED OBJECTIVES NOVEMBER 2012

Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years
Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

South of the
Town

Improve the visitor experience by improving
visitor information and orientation by improving
town centre signage.

Long = 3+ years

TIMESCALE
FOR
DELIVERY
WHEN?

Deliver through the Town
Centre Action Plan

Short/
Medium

Develop a visitor hub based at
EYMS depot
South of the
Town

Support the development of sustainable
transport initiatives and promote walking and
cycling.

Review Town Trail
Achieve Walkers are Welcome
status
Maximise on opportunities
offered through cycling

South of the
Town

Improve the physical environment of the area by
working with land/property owners to improve
eyesore/derelict sites and promote the
Riverhead Concept Statement.
19

Deliver the Eyesore Audit
Action Plan
Promote the Riverhead

Medium
Medium

Short/
Medium

LEAD PARTNER/
GROUP
WHO?
Renaissance Partnership
Board
• Town Centre Group
• Culture & Information
Group
• Driffield Canal Partnership
• Driffield Access Group
• EYMS
•

Renaissance Partnership
Board
• Town Centre Group
• Culture & Information
Group
• Canal Partnership
• Renaissance Partnership
Town Centre Group
• Driffield Town Council
•

South of the
Town
South of the
Town

South of the
Town

Support the Driffield Canal Partnership to
maximise the potential of the Navigation.
Support the development of the Showground
and increase the economic impact on the town
by improving the links between the Showground
and the town centre businesses.
Encourage better links between businesses in
this area of the town centre

Concept Statement and ensure
it is used to influence
development
Develop an Action Plan

Long

•

Driffield Canal Partnership

Short

•

Driffield Canal Partnership

Develop through the Town
Centre Action Plan

Short/
Medium

Encourage better links with
Canal Partnership

Short

Promote the Riverhead
Concept Statement

Medium/
Long

- 20 -

•

•

Renaissance Partnership
Town Centre Group
• Driffield Showground
Driffield Canal Partnership
• Driffield Renaissance
Partnership Board

3.3 Area 3 Area to the north of the town centre – community and heritage spaces
3.3.1 Introduction
Passing through a conservation area, this area links the town centre with North End Park and the
historic All Saints Church. The Driffield Partnership aims to make these links safe, accessible and
attractive to encourage healthy life styles and a better quality of life. Middle Street North has a
small amount of retail activity.

North End Park and
Remembrance
gardens
All Saints church

Driffield Methodist
Church

Our Lady’s Catholic
Church

The base line assessment and the consultation process identified the following issues:
•
•
•

Signage between town centre and the area
Further improvement to North End Park and provision for young people
Need to improve built environment

The Driffield Partnership will strive to support improvements to community facilities and to the
quality of the built environment in this area and to improve links with the rest of the town. The
framework below outlines measures to be taken.

21

3.3.2 Objectives for the Area to the North of the town centre
Improve the physical environment of the area by working with land/property owners to
improve eyesore/derelict sites.
Support greater use of North End Park for social activities.
Encourage better links between businesses in this area of the town centre.
3.3.3 PROGRESS AGAINST ORIGINAL 2008 OBJECTIVES
OBJECTIVE
Support physical
improvements in the area and
North End Park especially
those that increase the sense
of security
Promote links from the town
centre through improved
signage

2012 PROGRESS
• Youth shelter installed in partnership with East Riding of
Yorkshire Council Youth Services and Driffield Town
Council.

•

Pedestrian signage project completed
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3.3.4 REVISED OBJECTIVES NOVEMBER 2012

Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years

Long = 3+ years

Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

TIMESCALE
FOR
DELIVERY
WHEN?

North of the
Town

Improve the visitor experience by improving
visitor information and orientation by improving
town centre signage.

Deliver through the Town
Centre Action Plan

Short/
Medium

Develop a visitor hub based at
EYMS depot
North of the
Town

Support the development of sustainable
transport initiatives and promote walking and
cycling.

Review Town Trail
Achieve Walkers are Welcome
status
Maximise on opportunities
offered through cycling

North of the
Town

Improve the physical environment of the area by
working with land/property owners to improve
eyesore/derelict sites and promote the
Riverhead Concept Statement.

Deliver the Eyesore Audit
Action Plan

23

Promote the Riverhead
Concept Statement and ensure
it is used to influence
development

Medium
Medium

Short/
Medium

Long

LEAD PARTNER/
GROUP
WHO?
Renaissance Partnership
Board
• Town Centre Group
• Culture & Information
Group
• Driffield Canal Partnership
• Driffield Access Group
• EYMS
•

Renaissance Partnership
Board
• Town Centre Group
• Culture & Information
Group
• Canal Partnership
• Renaissance Partnership
Town Centre Group
• Driffield Town Council
• Driffield Canal Partnership
•

Cross Cutting
Themes
Cross Cutting
Themes

Continue to support activities for young people.

Support Community Partnership
to develop young facilities
Continue to increase the extent to which the
Review the Town Trail
heritage of Driffield and wider area is celebrated Develop a Cultural Action Plan
and known about
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Short/
Medium
Short/
Medium

Driffield Partnership
Board
• Driffield Partnership
Culture & Heritage Group
•

3.4 Theme Sustainable Communities
Introduction
Sustainable Communities is the largest theme within the Driffield Renaissance Plan and is central to
the work of the Driffield Partnership. Actions will be focused on ensuring that Driffield has a
healthy economy, a thriving leisure and cultural life and acts as a service centre for the surrounding
parishes
Actions have been divided into 2 categories.
•
•

Heritage and culture
Business, training and education

This section deals with the first of these themes Heritage and Culture. Heritage and culture issues
engendered the some of the strongest responses from community consultation and have been
identified as an area of need for Driffield.
3.4.1 Theme 1a) Heritage and culture – the life and soul of Driffield
Objectives for Heritage and culture
Continue to support activities for young people.
Continue to increase the extent to which the heritage of Driffield and the surrounding area
is celebrated and known about.
Promote access to the countryside.
Continue to promote and investigate cultural opportunities for the town.

3.4.2 PROGRESS AGAINST ORIGINAL 2008 OBJECTIVES
OBJECTIVE
Increase the level of
cultural activity in Driffield
particularly for young
people

Increase the extent to
which the heritage of
Driffield is celebrated and
known about.

Improve the quality of open
space provision and the
access to the countryside

2012 PROGRESS
• Production and publication of a Driffield Venue Guide,
promoting the use of local venues to existing and new clubs,
societies and groups and externally through both the
Partnership and Driffield Town Council websites for
meetings and conferences.
• Venue network established-local venues promoting one
another with information on how to book, facilities and
amenities within various establishments throughout the town.
• What’s On Page –promoted the use of East Riding’s What’s
On Page and other free promotional opportunities.
• Town Trail completed
•

Delivered Mortimer Centenary celebration event.

•

Delivered Driffield Great Flood project

•
•

Supported the development of a Walking the Wolds festival
Worked closely with Visit Hull & East Yorkshire to produce
and publicise new walking and cycling routes through
Driffield and the Wolds.
25

•
•

Worked with Network Rail and Northern Rail to ensure
Driffield is publicised as a destination to visitors.
Developed a Driffield Town Trail that continues to be
successful.
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3.4.3 REVISED OBJECTIVES NOVEMBER 2012

Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years
Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

Cross Cutting
Themes
Cross Cutting
Themes

Continue to support activities for young people.

Cross Cutting
Themes

Support Community Partnership
to develop young facilities
Continue to increase the extent to which the
Review the Town Trail
heritage of Driffield and wider area is celebrated Develop a Cultural Action Plan
and known about
Continue to promote and investigate cultural
Develop a Cultural Action Plan
opportunities for the town.
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Long = 3+ years
TIMESCALE
FOR
DELIVERY
WHEN?

LEAD PARTNER/
GROUP
WHO?

Short/
Medium
Short/
Medium
Medium

Driffield Partnership
Board
• Driffield Partnership
Culture & Heritage Group
•

•

Renaissance Partnership
Culture & Heritage Group

3.4.4 Theme 1b Business, training and education
Introduction
The second area of sustainable communities is Business, training and education and we be delivered
through the Enterprising Driffield Programme. This is vital for the economic health of Driffield.
The delivery of this theme will largely be carried out by dedicated professionals. The Driffield
Partnership’s role will be to influence and, if necessary facilitate, the delivery. Driffield has a high
quality of life, relatively affordable land values and a large work force but employment tends to be
lower paid and skilled compared to other comparable towns.
The Driffield Partnership’s aim to encourage small and medium, higher skilled business to set up in
the area and support those that already exist.

Knowledge
zone

Proposed new
exhibition centre

Proposed
vocational
skills centre

Medium business
units

Riverhead
Area
Small
business
units

Objectives for Business, training and education
Continue to support the potential for increased Broadband provision in order to increase
the number of skilled employment opportunities in Driffield and the surrounding area.
Continue to support training opportunities for people living in Driffield.
Improve links between existing and potential new businesses and the business support
services delivered through the business centre.
Encourage involvement of the schools in partnership activity.
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3.4.5 PROGRESS AGAINST ORIGINAL 2008 OBJECTIVES
OBJECTIVE
Increase the number of skilled employment
opportunities in Driffield and the surrounding area by
creating the correct environment to attract small to
medium sizes technology and knowledge based
businesses and supporting existing companies to thrive

2012 PROGRESS
• Support to enhance Broadband connectivity through joint
working with ERYC and Driffield & District Business Club.
• Enhancing the engagement of young people through the
creation of innovative work experience opportunities
through collaborative working with CSV East Riding and
Driffield Showground.

Reduce the environmental impact of business and
comers in Driffield and the surrounding area
Support training opportunities for people living in
Driffield

•

•

Eco-Schools project

Continuous collaborative working with ERYC Business
Services.

3.4.6 REVISED OBJECTIVES NOVEMBER 2012
Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years
Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

Cross Cutting
Themes

Continue to influence the potential for
increased Broadband provision in order to
increase the number of skilled employment
29

Support research to set up a
pilot project for Driffield

Long = 3+ years
TIMESCALE
FOR
DELIVERY
WHEN?
Short

LEAD PARTNER/
GROUP
WHO?
•
•

Driffield Renaissance
Partnership Board
Driffield Business Club

Cross Cutting
Themes

Cross Cutting
Themes
Cross
Cutting
Themes

4.

opportunities in Driffield and the surrounding
area.
Continue to promote business support
programmes for people living in Driffield.

Encourage involvement of the schools in
partnership activity.
Support developing Driffield into a convenient &
accessible town.

Improve links between existing
and potential new businesses
and Business Support Services

Short

•

ERYC Business Support
Services

•

Driffield Renaissance
Partnership Board
Driffield Renaissance
Partnership Board
Driffield Access Group

Improve links with schools.

Short

•

Better transport links
Ensuring businesses are
accessible

Medium/
Long

•

Monitoring and review

The Driffield Renaissance Action Plan will be subject to on-going monitoring at Board Meetings and reviewed annually in December to January of each
year. An annual report will be presented the Driffield Partnership AGM in March of each year.
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DRIFFIELD RENAISSANCE PLAN 2008-2016
APPENDIX 1.
In 2010 the latest figures estimate that there were 15,068 people who usually lived in Driffield and Rural . This was
split 7,319 male (48.6%) and 7,749 female ( 51.4%).
In Driffield and Rural people of working age account for 61.9% of the total population (or 9,325 people). For males
this is 63.4% of the total male population (4,639 people) and for females this is 60.5% of the total female population
(4,686 people).
Population by Broad Age
Driffield
and Rural

East Riding of
Yorkshire

England

Population aged 0-15 (% of population)

2,495
56,628 (16.7%)
(16.6%)

9,766,300
(18.7%)

Population of working age (% of population)

9,325
(61.9%)

211,238
(62.4%)

33,861,400
(64.8%)

Population of pensionable age (% of population)

3,248
70,824 (20.9%)
(21.6%)

8,606,300
(16.5%)

Source: ONS Population Estimates 2010
2010 Population Age Profile
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APPENDIX 2.
Community and stakeholder consultation 2008-Key findings

•

Town centre

•

90% of respondents supported public realm improvements in the town centre

•

Largest interest in the health of the retail sector with strong support for the independent
sector. Opinion was divided on supermarket development issues

•

99% felt safe during the day, 55% during the evening

•

Only 35% felt that Driffield was a place they where they liked to go out in an evening.

•

Area South of the town centre

•

88% supported improvements around train station

•

Access to and from Riverhead was considered easy but less pleasant

•

Concerns about environment around Riverhead including dog mess and litter.

•

90% supported development of Riverhead as a tourism facility

•

Access to and from the Showground was considered easy and pleasant, few used public
transport to get there

•

Half of respondents said they would visit town centre when attending a showground
event

•

Area North of town centre

•

Mapping and the survey showed concerns about the built environment, derelict buildings
and public realm

•

Majority said it was easy and pleasant to walk to North End Park from the town centre.

•

66% said they felt safe in North End Park although the percentage drops to 55% for
young people
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•

Sustainable communities

•

Good sense of community

•

Links and services in rural parishes are variable

•

57% People said that it wasn’t easy to find out about business support, they didn’t have
opportunities to improve qualifications or get a skilled job

•

Majority didn’t think there were enough leisure or cultural facilities particularly for young
people

•

80% would support the development of a cultural/arts facility

•

Older people and healthier communities – full and active lives

•

Access to quality open space is an issue for some people

•

Access for the less mobile was considered to be fair

•

53% agree that older people in Driffield are respected

•

54% agree that older people in Driffield play an important part in local decision making

•

56% believe there isn’t enough for older people to do

•

Children and Young People

•

60% of respondents disagreed that there were enough good quality and safe areas for
children to play in

•

People believe young people do not have a say in local decision making or are respected

•

93% of respondents disagreed that there was enough things for young people to do in
Driffield.
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Appendix 3. Driffield Renaissance Objectives
Driffield Partnership has developed a series of objectives that will help to deliver the aim and
address the issues highlighted in the base line assessment and consultations. Objectives have
been set for reach of the priority areas highlighted in the plan.

Area 1-Town Centre
1. Develop a coordinated approach to support the high-street though a targeted and
deliverable town centre action plan
2. Add vitality and viability to the town centre by supporting town centre businesses in
marketing, training and networking opportunities.
3. Support the continued development of the street market, specialist markets and farmers
market.
4. Improve satisfaction with the town centre environment by ?further improving the quality
of the public realm, encouraging further improvements to shop fronts, tackling
eyesore/derelict sites and coordinating urban design.
5. Encourage the evening economy by promoting a greater range of activities.
6. Support the development of sustainable transport initiatives and promote walking and
cycling.
7. Improve the visitor experience by continuing to enhance the gateways to the town and
improving visitor information.

Area 2-South of the town centre
1. Improve the physical environment of the area by working with land/property owners to
improve eyesore/derelict sites and promote the Riverhead Concept Statement.
2. Support Driffield Canal Partnership to maximise the potential of the Navigation.
3. Support the development of the Showground and increase the economic impact on the
town by improving the links between the Showground and the town centre businesses.
4. Develop further the links with Network and Northern Rail to encourage visitors to the
town and surrounding area.
5. Encourage better links between businesses in this area of the town centre
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Area 3-North of the town centre
1. Improve the physical environment of the area by working with land/property owners to
improve eyesore/derelict sites.
2. Support greater use of North End Park for social activities.
3. Encourage better links between businesses in this area and the town centre.

Heritage and culture
1. Continue to support activities for young people.
2. Continue to increase the extent to which the heritage of Driffield and the surrounding
area is celebrated and known about.
3. Promote access to the countryside.
4. Continue to promote and investigate cultural opportunities for the town.

Business, training and education
1. Continue to support the potential for increased Broadband provision in order to increase
the number of skilled employment opportunities in Driffield and the surrounding area.
2. Continue to support training opportunities for people living in Driffield.
3. Improve links between existing and potential new businesses and the business support
services delivered through the business centre.
4. Encourage involvement of the schools in partnership activity.

Transport and the rural services
1. Work with transport services to promote existing and new transport links and transport
to special events in the town.
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Appendix 4 – Revised Objectives 2012 - 2016

Driffield Partnership Renaissance Plan
Revised Objectives 2012 - 2016
Timescale definitions
Short = 3-9 months Medium = 1-3 years

Long = 3+ years

Area

OBJECTIVE

INTERVENTION

WHERE?

WHAT?

HOW?

Town Centre
Area

Develop a coordinated approach to support the
high-street though a targeted and deliverable
town centre action plan

Develop a Town Centre Action
Plan (2-5 year)

Short

•

Renaissance Partnership
Town Centre Group

Town Centre
Area

Add vitality and viability to the town centre by
supporting town centre businesses through
delivery of a Town Centre Action Plan.

Deliver the Town Centre
Action Plan

Short/
Medium

•

Renaissance Partnership
Town Centre Group

Town Centre
Area

Support the continued development of markets.

Deliver through the Town
Centre Action Plan

Short/
Medium

•

Renaissance Partnership
Town Centre Group

•

Driffield Town Council

•

Renaissance Partnership
Town Centre Group

•

Driffield Town Council

•

Renaissance Partnership
Town Centre Group

Town Centre
Area

Town Centre
Area

Improve satisfaction with the town centre
environment by improving the quality of the
public realm, encouraging further improvements
to shop fronts, tackling eyesore/derelict sites
and coordinating urban design.

Develop & Deliver the
Eyesore/Derelict sites Action
Plan

Support the development & diversification of
the evening economy.

Deliver the Town Centre
Action Plan

TIMESCALE
FOR
DELIVERY
WHEN?

Short/
Medium

Medium

LEAD PARTNER/
GROUP
WHO?
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Appendix 4 – Revised Objectives 2012 - 2016
Town Centre
Area
&
North & South
of the Town

Improve the visitor experience by improving
visitor information and orientation by improving
town centre signage.

Deliver through the Town
Centre Action Plan

Short/
Medium

Develop a visitor hub based at
EYMS depot
Medium

Town Centre
Area
&
North & South
of the Town

Town Centre
Area
&
North & South
of the Town

Support the development of sustainable
transport initiatives and promote walking and
cycling.

Review Town Trail
Achieve Walkers are Welcome
status
Maximise on opportunities
offered through cycling

Improve the physical environment of the area by Deliver the Eyesore Audit
working with land/property owners to improve Action Plan
eyesore/derelict sites and promote the
Riverhead Concept Statement.
Promote the Riverhead
Concept Statement and ensure
it is used to influence
development

Medium

Short/
Medium
Long

•

Renaissance Partnership
Board

•

Town Centre Group

•

Culture & Information
Group

•

Driffield Canal Partnership

•

Driffield Access Group

•

EYMS

•

Renaissance Partnership
Board

•

Town Centre Group

•

Culture & Information
Group

•

Canal Partnership

•

Renaissance Partnership
Town Centre Group

•

Driffield Town Council

•

Driffield Canal Partnership
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Appendix 4 – Revised Objectives 2012 - 2016
South of the
Town
South of the
Town

South of the
Town

Support the Driffield Canal Partnership to
Develop an Action Plan
maximise the potential of the Navigation.
Support the development of the Showground
Develop through the Town
and increase the economic impact on the town
Centre Action Plan
by improving the links between the Showground
and the town centre businesses.

Short

•

Driffield Canal Partnership

Short/
Medium

•

Renaissance Partnership
Town Centre Group

•

Driffield Showground

Encourage better links between businesses in
this area of the town centre

Short

•

Driffield Canal Partnership

•

Driffield Renaissance
Partnership Board

•

Driffield Partnership
Board

Encourage better links with
Canal Partnership
Promote the Riverhead
Concept Statement
Support Community Partnership
to develop young facilities

Medium/
Long
Short/
Medium

Cross Cutting
Themes

Continue to support activities for young people.

Cross Cutting
Themes

Continue to increase the extent to which the
heritage of Driffield and wider area is celebrated
and known about
Continue to promote and investigate cultural
opportunities for the town.

Review the Town Trail
Develop a Cultural Action Plan

Short/
Medium

•

Driffield Partnership
Culture & Heritage Group

Develop a Cultural Action Plan

Medium

•

Renaissance Partnership
Culture & Heritage Group

Continue to influence the potential for
increased Broadband provision in order to
increase the number of skilled employment
opportunities in Driffield and the surrounding
area.
Continue to promote business support
programmes for people living in Driffield.

Support research to set up a
pilot project for Driffield

Short

•

Driffield Renaissance
Partnership Board

•

Driffield Business Club

•

ERYC Business Support
Services

•

Driffield Renaissance

Cross Cutting
Themes
Cross Cutting
Themes

Cross Cutting
Themes

Improve links between existing
and potential new businesses
and Business Support Services

Short
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Appendix 4 – Revised Objectives 2012 - 2016
Partnership Board
Cross Cutting
Themes

Encourage involvement of the schools in
partnership activity.

Improve links with schools.

Short

•

Driffield Renaissance
Partnership Board

Cross
Cutting
Themes

Support developing Driffield into a convenient &
accessible town.

Better transport links
Ensuring businesses are
accessible

Medium/
Long

•

Driffield Access Group

39

Appendix 4 – Revised Objectives 2012 - 2016
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